Zero alcohol products:
A useful tool or is
caution needed?
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The zero alcohol market

The market for ZAPs has increased over recent years.

* Industry analysts report « Zero alcohol beer accounts for
iIncreases in both the nearly half of all zero alcohol
availability and demand for sales, and 10% of total beer
zero alcohol products in sales.

Australia.
* Well-established alcohol

« Almost 1/3 of Australian brands continue to dominate
consumers now buy zero the zero alcohol market.

alcohol products.
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Evidence scan

 (Google Scholar and Science
Direct searches to identify
relevant research on the
impacts of zero alcohol
products on specific
population subgroups.
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Considered the broader
alcohol marketing literature.

Excluded research with links
to the alcohol industry.
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Adolescent perceptions of
zero alcohol products

- ——— Lead researcher Dr Leon Booth:
e “Our research shows that zero

Zero aleohol produets and adolescents: A tool for harm reduction or a a I CO h O | p rOd u CtS a n d m a rketi n g

trojan horse?

- (= |ike|y making young peop|e
more familiar with alcohol brands

oot noeontons o o «  Survey of 679 Australian and further normalising alcohol
R e teenagers aged 15-17 years consumption.”

multimethod study

JUNE 2023

S *  Focus groups with 44
Australians aged 15-17 years

0T st Cancer f(‘ NCETA
V he George Institute Concd __)) :“.'l?;?m::,‘:?;l‘:‘”
WA

for Global Hezlth

. Published 2024
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Parents’ views, practices and
intentions

Contents lists available at ScienceDirec [ Pa re n tS a re fee I i n g CO nfl i Cted ;
P L confused and concerned.
EILSEVIER journal homepage: www.elsevier.com/locate/ypmed

« Parents who viewed zero
alcohol products as beneficial

Which parents provide zero-alcohol beverages to adolescents? A survey of

Australian parents' practices and intentions were more ||ke|y to prOV|de
Ashlea Bartram ™ , Nathan J. Harrison “, Christina A. Norris“, Susan Kim ™ !, Simone Pettigrew ", th
Robin Room ¢, Caroline Miller ™', Ian Olver 2, Rebecca Jenkinson ", Marina Bowshall °, e m .

Jacqueline A. Bowden*®

« Parents who provided alcohol

“They start on the zero-alcohol and they were more likely to provide
wanna try the real thing’’: Parents' views on zero- zero alcohol pI’OdUCtS.
alcohol beverages and their use by adolescents

Nathan J. Harrison,'“*( Christina A. Norris,“® Ashlea Bartram,'® Michael Murphy,” Simone Pettigrew,"
Ally O. Dell,” Robin Room,*’® Caroline Miller,”“® lan Olver,*'"® Marina Bowshall,'' Cassandra J. C. Wright,*'*'*
Rebecca Jenkinson,'>'® Jacqueline A. Bowden'-
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World Health Organization brief

« Concerns zero alcohol products normalise a
culture of alcohol consumption and blur
potential conflict of interest in developing
public health policies.

* The extent to which substitution between
zero alcohol and higher strength alcohol
products occurs is unclear.

« Labelling varies across products, producers
and countries, resulting in unclear alcohol
content.

{5y World Health
R Organization

SNAPSHOT SERIES ON
ALCOHOL CONTROL
POLICIES AND PRACTICE
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Evidence on effects with people with
high-risk drinking patterns

« Systematic review identified ten

- studies.
WSS nutrients (MbPI

|« Alcohol-related cues (e.q.
Systematic Review .
“‘qDoctor, Can I Drink an Alcohol-Free Beer?” Low-Alcohol and prOdUCt appeal, ﬂavour) mlg ht
Alcohol-Free Drinks in People with Heavy Drinking or Alcohol I I ' I
Use Disorders: Systematic Review of the Literature trlgger phySIO!Og_IcaI reactions
Elsa Caballeria ¥ *(), Maria Teresa Pons-Cabrera !, Mercedes Balcells-Olivero %3, Fleur Braddick %2, a nd a rousal SI m I Iar to those
Rebecca Gordon 2, Antoni Gual 27, Silvia Matrai -2 and Hugo Lépez-Pelayo 2.3

which occur when drinking
Published 2022 alcohol.

* Further evidence needed
* Precautionary principle
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Proposed guidance



Proposed guidance - adults

« Zero alcohol products can provide ¢ Some products can provide more
an alcohol-free alternative to kKilojoules than people expect.
alcoholic products and may be a
suitable option for people who are
looking to drink less alcohol,
particularly if they are available in
places and contexts where
alcohol is generally used.

« Zero alcohol products may
reinforce alcohol as the norm.

Cancer
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Proposed guidance - young people

* The safest option is for young « Many zero alcohol products are
people under 18 years of age to manufactured by large alcohol
not use zero alcohol products. brands, which means that zero

alcohol products can create
alcohol brand familiarity among
young people.

» Given that zero alcohol products
are designed to taste the same as
alcoholic products, these products

could introduce and get young » Alcohol companies that produce
people familiar with the taste of zero alcohol products say that
alcoholic products. these products are not intended
for use by children and young
people.
Cancer
Council
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Proposed guidance - people who are
pregnant or planning pregnancy

It is important that good * Some ‘zero’ alcohol products can
alternatives to alcoholic products still contain up to 1.15% ABV.
are available to support alcohol- Take a close look at the label —
free pregnancies. ignore the marketing spin on the

front and look at the standard
drinks information. If a product
contains any amount of alcohol,
we recommend avoiding it if you
are pregnant or planning a
pregnancy.

* Any amount of alcohol can harm a
developing baby, so women who
are pregnant or planning
pregnancy have the right to be
well-informed about the alcohol
content of products when deciding
what to use.
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Proposed guidance - people with
lived and living experience of
alcohol dependence

« Evidence is mixed and « Given that the taste of zero

continuing to develop. alcohol products is designed to
replicate the taste of alcoholic
products, there is a risk that
these products could provide
unhelpful cues for people with a
goal of not using alcohol.

 There doesn’t appear to be one
approach suitable for all people
with a lived or living experience
of alcohol dependence.

 (Consideration about zero alcohol
products should be done on an
individual basis.
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Next steps

* Your feedback is welcome.

« We will be seeking feedback from the sector.
* Monitor new evidence.

 Amend guidance as necessary.

* Publish research examining themes in zero alcohol product
marketing.

* Progress Cancer Council’s alcohol prevention policy.

Cancer Council recommends the introduction of a comprehensive and robust national
regulatory framework with a legislative basis that effectively minimises community exposure
to alcohol marketing, that includes:

® Federal legislation addressing alcohol advertising, promotion and sponsorship, that

applies to traditional media platforms and new and emerging forms of media, including C
social media; incorporates regulation of low and zero alcohol products and includes ance!.
monitoring and enforcement by independent regulators, with appropriate penalties COU"C'I

and mechanisms to address non-compliance. WA
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