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In the spirit of deepening relationships, Cancer Council WA acknowledge all the Traditional 
Custodians and owners of country throughout Western Australia and recognise their continuing 

connection to land, waters and community. We also pay our respect to their Elders and 
extend that respect to all Aboriginal peoples living and working in this area.
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Alcohol causes cancer.

Alcohol is a Group 1 Carcinogen.

When it comes to cancer risk, there is 
no safe level of alcohol use. 

Cancer risk increases as alcohol use 
increases. 

Community awareness of the link 
between alcohol and cancer is low. 

Around 4% of all new cancer cases in 
Australia are due to alcohol. 
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https://www.cancer.org.au/about-us/policy-and-advocacy/prevention/alcohol/policy-priorities
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Key policy priorities.
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Concerns about cheap alcohol.
• Really cheap alcohol products represent only a small proportion of the 

alcohol products for sale in WA, but account for a large share of the 
harm.

• Alcohol products at the bottom end of the market are targeted at people 
who drink at high-risk levels and sold to them in dangerously high 
volumes.

$7.99 for 2L of wine
20 standard drinks
40c a standard drink
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What is a minimum unit price? .

• Sets the lowest price per standard drink an alcoholic product 
can be sold for. 

• Reduces retailers’ ability to heavily discount alcohol.
• Raises the prices of the cheapest alcohol products at the 

bottom end of the market.



• Contribute as part of a 
comprehensive approach

• Price is one of the most 
effective levers to reduce 
harm

• Whole of population 
approach

• Targeted strategy

• Healthier and safer 
community for all

• Limited impact on moderate 
drinkers

• Cost effective to implement
• Reduce health inequalities
• Builds on and adds value to 

other initiatives
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Strengths of a floor price.
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MUP is well-represented in strategy 
documents and frameworks.



Where in the world has an 
alcohol floor price been adopted?

Implemented 
$1.30 per 
standard drink
Oct 2018 to 2025

Northern 
Territory

Implemented 
50p MUP
May 2018

Implemented 50p 
per unit
March 2020Scotland

Canada

Has had a 
version of a 
floor price 
since the 
1990s

Some Eastern 
European countries 
have a floor price

Wales

Jersey
Implemented 
50p per unit
April 2020

Implemented
€1.00 MUP
January 2022Ireland

Armenia Belarus Kazakhstan 

Russia Uzbekistan Kyrgyzstan Ukraine Moldova
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Outcomes in the NT

• ICU admissions
• road crash injuries and fatalities
• Sobering Up Shelter admissions (while 

treatment episodes increased)

Real-world evidence shows a floor price can save lives, cut crime, 
and reduce hospital admissions. 

In the NT, $1.30 floor price, as part of a suite of measures, has seen 
reductions in:
• alcohol sales
• alcohol-related assaults (13% reduction)
• ED presentations (19% reduction)
• ambulance attendances
• hospital admissions 

Sale of cask wine in Darwin & neighbouring Palmerston almost halved in the first 12 months. 
50.6% reduction in cask wine sales NT-wide.
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Responses to NT Government decision.
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Responses to NT Government decision.

Source: https://fare.org.au/northern-territory-government-scraps-alcohol-floor-price/
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Achieving its aims in Scotland.
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Encouraging outcomes in Wales.

• Smooth implementation
• Some very cheap alcohol products no longer 

available
• Indications overall consumption has declined
• Unintended consequences did not 

materialise significantly
• Opportunity for additional supports for heavy 

and dependent drinkers on low incomes
• Effect of 50p per unit minimum price has 

eroded over time – price needs updating.



|   Addressing cheap alcohol16



|   Addressing cheap alcohol17



18

Coalition approach in WA.

Behind the scenes: Building a coalition 
of health and community organisations

• Briefing organisations about the floor 
price & its benefits and building the 
coalition. 

• Briefing Ministers, their advisors and 
other policymakers.

Public-facing: Building awareness of 
harms from alcohol

• Released an alcohol harms report on behalf of 
around 40 leading organisations. 

• Ran two digital-led campaigns to raise 
awareness of harms. 

• Prepared a toolkit for supporting orgs to raise 
awareness of harms. 
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Community voices.



• Continue coalition approach
• Expand representation
• Monitor post-election 

context
• Share insights to inform our 

collective strategy
• Address sticking points

• Monitor NT outcomes
• Elevate community voices in 

alcohol policy advocacy
• Continue to raise awareness 

of harms caused by alcohol
• Consider opportunities to 

strengthen policy monitoring 
and evaluation mechanisms  
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Where to from here?



Thank you.

julia.stafford@cancerwa.asn.au
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